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“Love” hopes, always perse-
(A book from Bible— veres.” “Love never

Corinthians 13:8) Fails.”

“Love is patient, love
is kind. It does not en-
vy, it does not boast;

It is not proud. It is not

“And now these three
remain: Faith, Hope and
Love. But the greatest of
these is love.”

rude, It is not self-seek- ~ Chinese Calligraphy
ing, It is not easily an- Calligraphy by Aiqin
gered;It keeps no record  Zhou (MFA)

of wrongs. Love does
not delight in evil but
rejoices with the truth.

It always protects, al-
ways trusts, always

Sponsored  by: Jack
Craciun III, The First
Dragon? Ltd, ITM (Chi-
na) Ltd & ITM (US)
Ltd.
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(A book from Bible -
Proverbs 1:7)
“For attaining wisdom
and discipline; For under-
standing words of insight;

For acquiring a disci-
plined and prudent life,
doing what is right and
just and fair; For giving
prudence to the simple,
knowledge and discretion
to the young let the wise
listen and add to their

understanding ~ proverbs
and parables, the sayings
and riddles of the wise.”
Chinese Calligraphy
Calligraphy by Aiqin
Zhou (MFA)

Chinese rice paper; writ-
ten by Chinese ink. The
scroll was made from
Chinese silk with marble
handle.

Sponsored by: Jack Craci-
un III, The First Dragon?
Ltd, ITM (China) Ltd &

learning, And let the dis- ITM (US) Ltd.

The First Dragon History, Campaign, and Enterprise:
The Present---2003 to 2013 — The Grace Decade:

In early 2003, T quietly exited my world of rewarding busi-
ness and centric focus on pioneering in China, to focus ex-
clusively upon, what unimaginably became, a five year
“total” dedication to the death-to-life fight of an unborn
innocent who was to become my 8th child, Grace Noelle
Craciun (or Grace “The Ace” Craciun as I liked to call my
newest Angel). In the 23rd week of pregnancy the Grace
story began with two Our Lady of Lourdes miracles. The
first returned Grace to life minutes after she was pro-
nounced dead, at birth, by the attending NICU doctors. A
second miracle arrived to save her right arm 40 minutes af-
ter her soul was returned. The fulfillment of the Grace
Blessing arrived in full-bloom on the fifth Christmas of
her life. Her middle and last names translate into Christ-
mas! Today, Grace
of every human potential.

In 2006, I was compelled to begin focusing on how |

to renew my life after Grace and my China business dedi-

“The Ace” lives and loves with 100% [

keting and branding program.

Immediately after the birth of The First
Dragon, the ITM (US) team established the ITM
Consumer Product Division immediately upon
realizing ITM had been Blessed with an interna-
tional branding and public relations opportunity
of great depth that plumbs a phantasmagoria of
fantastic characters that represent over 9,000
years of Chinese history and Culture evolution
and the mythology that nurtured them. Occa-
sionally I will mention that my 9th child is a Fire
Dragon.

Rather than turn to the common practice of

cations from Cleveland, Ohio, a community wherein 1 H#

hadn’t done business since the seventies. At that time I §

helped to birth the first commercially successful and glob-
al phenomenon of Progressive FM Radio,
WNCR is the station that created WMMS and kicked off a
global movement that would change the world and its e-
conomies forever. In the mid-1970s I produced The First
Rock Concert in Military History to Kick-off the Bicenten-
nial of the USA, that event represented my first global
cross cultural exchange, it was Titled, “Music You’re My
Mother - The US Army.” 1 then established the Robert
F. Kennedy Scholarship Fund, which produced the first ra-
dio-thon in broadcasting history to combat youth crime.

Thereafter, in 1982 my Father demanded that I be-
gin to study China. In 1985 I entered China and began the
process of pioneering there for the next twenty years. Dur-
ing the five year dedication to Grace, my Chinese Associ-
ates maintained ITM (China) Ltd from 2003 to 2008. Up-
on the reestablishment of ITM (US) Ltd in Cleveland, I
produced, with Adelphia Communications, the Music
Award Program and Agora Ballroom Concert that ac-
knowledge the Cleveland legends’ including Jane Scott of
the Plain Dealer, Hank LoConti
of the Agora Ballroom, and Jack
Ambrozic & Billy Bass, the
founders of WNCR & WMMS.
They were my personal friends
and associates who branded
Cleveland as the “Rock and Roll
Capital of the World” and made
it the home of the “Rock and
Roll Hall of Fame and Museum” | .
- Cleveland’s Global Cultural |=
Landmark.

In late 2006, just as Grace
was beginning to win her fight
for life, the most unimaginable
event occurred. An event that would renew and stretch
my world and primary business interest and set ITM (US)
on fire to fulfill our 25 year global focus on marketing, for
the first time in history, the birth and early stage evolution
of the history and culture of China to the world. A job my
Father gave him to do in 1984. I arrived in China to pio-
neer there in 1985. My Father died 11 months later.

The First Dragon was born during an ITM produc-
tion event I produced responding to a request for help by a
local Chinese entrepreneur who required a regional mar-

“WNCR FM.” §

securing sponsorship funding by seducing multi-
national companies with established brands, The
First Dragon Global Consumer Market Business
Model required that sponsors would have to be
located in Cleveland, the birth
place of The First Dragon and
represent products and or ser-
vices that directly paralleled
The First Dragon campaign
concept of enhancing the hu-
man condition around the
world one person at a time.
“The Future of Medicine” en-
terprise was established by
the ITM/Manacci Seraphim
Group Alliance. Market re-
search confirmed ITM would
have to prove the viability of
the enterprise, create the busi-
ness entity, its 501 (c) 3 non-profit filings, help
to define their global market product and service
lines, and then finance the ability to advance
each aspect of “The Future of Medicine” and its
cost of sponsoring The First Dragon Global
Campaign.

It took 4 years to create and evolve the fol-
lowing ITM Strategic Alliances and their contri-
bution to The First Dragon Global Cross Cultur-
al Exchange Enterprise and the ITM  “Future of

Medicine” Enterprise:

- Aiqin Zhou (A living treasure of China):

Fine Art & Calligraphy

- ITM/Smiga EpAngelia Group Ltd:

The Birth & Evolution Manuscripts of Chi-
nese Culture & History

- ITM/ Darren Anthony Production Group,
Co: The First Dragon Music Suite” Co Pro-
ducer / Director

- ITM/Li Wei Su Group Ltd.

Design & IT Chief Internal Investmemt Advi-
sor

- ITM/JJ Bertolette Design Group Ltd:

Consumer Product Design (Image, Fashion &
Accessories)

- The Bobby Paparazzi Group. Co:
Technology & Multi-Media Production Advi-
sor

The First Dragon
Global News and So-
cial Media Campaign:

“The Year of The
First Dragon,” ITM
(China), led by ITM
(US), in harmony with
their Cleveland based
Strategic Alliances, plan
to release The First
Dragon Global News
and Social Media Mul-
ti-Release Consumer
Product Merchandising
and Intellectual Property Licensing Programs
-- solely designed to market the evolution of
the History and Culture of China throughout
the world. In 2011 China became the new #2
Economy on earth.

Spectacularly, The First Dragon global
“news and Social Media” driven production
has now validated, and ITM research con-
firms, that ITM’s diverse community of inter-
national Associates have once again located

and defined a unique and very large global consumer market
demographic group. In Addition to this, ITM has also located
and defined a uniquely segregated global media network
whose only focus is providing ‘“news” and entertainment
programming to the new demographic group.

This new global market defining demographic is made
up of Chinese and Asian consumers who represents well over
half of the world’s population and possesses a diversified
consumer profile of social awareness and expendable income
ratios. The new demographic is enhanced profoundly by a
non-Asian consumer market recently enamored through en-
tertainment programming to embrace-in-wonder the Mythol-
ogy and Lore of the dragon and phoenix. The unique global
demographic mix represents an audience of 8 to 99 year
olds who are emotionally attached to The First Dragon and
its 19 collectable character consumer product lines and in-
tellectual property licenses

Consumer expendable income is the fuel that drives all
industries and their economic generators.

Led by the research and manuscripts completed by Dr
George M. Smiga, STD., President of the ITM / Smiga

8 EpAngelia Group Strategic Alliance, The First Dragon Ltd.

campaign will highlight both the similarities and differ-
ences of the paralleling East and West cultures in ways that
clarify their contributions to mankind, survey the Dragon in
both cultures, explain the differing perspectives, dispel
misrepresentations resulting from lack of education, and
convey the common values shared by both cultures. The
Chinese designed the Dragon as the central symbol of their
culture, associating it with longevity, good luck, strength,
and nobility. The West has viewed the Dragon as a force
for evil and destruction.

The First Dragon Production is also designed to pro-
mote extraordinary recognition and economic rewards for
ITM, its venturers, sponsors, and their communities, and it
will serve to enhance the development of consumer product
manufacturing, distribution, and sales, within the birth
place of The First Dragon and The First Phoenix, Cleve-
land, Ohio.

The First Dragon Enterprise and its 19 Characters are
all about education & entertainment. Its literature, Developed
by Fr. (Dr.) Geroge Smiga, S.T.D., Fine Art & Calligraphy,
by Aiqin Zhou, A Living Trea-
sure of China, and “The First
Dragon Music Suite,” is Pro-
duced by ITM, Concept and
Lyrics, by Darren Anthony, Vo-
calist, David Merriam, and Exec-
utive Producer, Jackie Bertolette.

Through Literature, Fine Art &
the Fine Art of Calligraphy, and
music, The First Dragon Enter-
prise will, for the first time in
history, tell the story of the birth
& evolution of Chinese culture
and the birth & evolution of The
First Dragon from “The Rock and Roll Capital of the
World,” Cleveland Ohio.

While this global initiative is led by the ITM Commu-
nications Division, it calls upon the resources of the Con-
sumer Products Division to avail itself of ITM’s vast experi-
ence in the fields of global media relations, music and visual
productions (whether video or film), product design, licens-
ing and eCommerce.

The Future now belongs to The USA & The PRC!
Jack Craciun III
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