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New York Life Insurance Company
2999 Payne Ave. Suite 118
Cleveland, Ohio 44114

KB Agent
Bk (216)861-0182
JBi1:(216)861—3563

from New York Life insurance Company and its subsidiaries are
any dispute, the provisions in the English language of the policies and contracts will prevail.
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SOLON FINANCIAL GROUP, LLC

CFP,ChFC,MBA

Bo Li,

6200 SOM CENTER RD. B21
SOLON, OH 44139

:(440)519-1838

E-Mail: boli@solonfinancial.com

Securities offered through Multi-Financial Securities Corporation, Member NASD/SIPC. Solon
Financial Group, LLC is not affiliated with Multi-Financial Securities Corporation or ING.
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